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PUBLIC RELATIONS AND MARKETING SPECIA

Ten years experience in promoting various fashion clothing lin¢ pugh public
relations and marketing.

Earned $2 million in sales for upcoming clothing line.
Proficient in hosting trunk shows, compiling and distributil pref Kits, organizing
fashion shows, and managing both in-house and outside e regcgntatives
throughout the United States and Canada.
Skilled in Internet usage, MS Office, and AS 400.
Proven Excellence in:
Writing a Media & Press Kits o Maif B alysis
o Brand Building Goals a Project Maya, : prdjnation

PROFESSIONA » '
2007-Present
2005-2007

N 2002-2005

Y 1999-2002

N

Merchandiser/Account Executive
PR Coordinator/Account Executive
Account Executive

Public Relations Coordinator

MANAGEMENT

Managed men and women s 4k pec accounts throughout the
Northeast and Canada.

AN

Organized annual fashion (¢ shiorT and beauty editors.

Supervised outside sales re 3 x| C@Ns across the United States.

Managed Chanel luxury ey: 9 higstores throughout New York.

Assisted VP of Sales with cfi? such as Daffy’s and Century 21.
PUBLIC RELATIONS

» Collaborated with thirty pa ol trunk shows to display Chanel
merchandise, improve comp crease brand awareness.

» Compiled and distributed presSE o @onal fashion publications, media and
retailers for Donna Morgan.

» Conceptualized, produced, ed fashion prints for circulation in local and
national magazines, inclu Iaour.

» Presented) fashion collecti ational trade shows in New York, Los Angeles,
Atlanta, Chicago and Las




I ...

» Selected garments for media publications, celebrities, independ Im projects and
charity events.
MARKETING

> Extensively solicited forty new store accounts for the disgribu of Chanel merchandise
resulting in an annual gross profit of $10,000 - $40,00

Created brochures and seasonal circulars for direct mail [ d prospects
interested in purchasing fashion items.

Maintain brand integrity by supervising manufag 1 rds and advertising
mediums for Chanel products.

Manage inventory control and distribution of gl ials throughout the Tri-
state area.

» Organized and maintained accurate in-nflu digland print credits.
SALES

> Analyzed business through market gna
reports on a weekly basis.

Created and implemented strategi@nd
sales at Chanel’s partner stores.

Solicited and closed on neyilcco
existing account holders.

Grossed $2 million in sal a g e forgipcoming boutique.
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dVille Center, NY, 2002-Present
el 12-17 to focus on expanding inner and outer

Founder,
Created program for 10 underpri

beauty through e

A ts and focusing on self-pride.
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